
Being  
UnitingCare
A little brand book to help you 
better understand who we are.



A courageous and creative health and 
community services provider across 
Queensland and the Northern Territory.

We are 
UnitingCare.
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Live life
in all its 
fullness

(John 10:10)

In line with the principles of 
our parent, the Uniting Church, 
we believe that people should 
experience life in all its fullness.
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Why do we come 
to work every day?
We are committed to improving the 
health and wellbeing of individuals, 
families and communities.
Each of our brands is connected by a 
single purpose, to help the people we 
serve experience life in all its fullness.

Many
 brands.
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From Coomera to Katherine, 
we are here to help address 
some of the most pressing social 
issues faced by our communities. 

Our connection with the 
Uniting Church means 
we’re an organisation 
built on compassion.

in

by
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Every day we’re engaging with people 
from all walks of life across all ages:

• Older people

• Those living with a disability

• People requiring health care 
in hospital or at home

• Children, families and communities

• People facing adversity

Working in partnership with communities, 
medical practitioners, governments 
and corporations, the Uniting Church 
and other providers.

Wherever they are and whenever they 
need us, we’ll be there to make sure 
every member of the community has 
the opportunity to live their best life.
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Brave
We are focused and confident. 
We believe strongly in what we 
say and do, showing leadership 
characterised by inclusiveness. 

We speak directly and with the 
authority that comes from our 
skills and experience.

We’re not wilful or closed-minded. 
We don’t exclude any person or group.

Passionate
We are warm and energetic. Our 
communications are incredibly real and 
grounded, easily connecting to our 
distinct audiences through kindness, 
thoughtfulness and compassion.

We’re not edgy or cool.

In Good Hands
We are a reassuring and calming 
partner. Our communications 
demonstrate our skills and help 
build trusted relationships. 
Most importantly they focus 
on how we make a difference 
for all the people we engage with.

We’re not formal, distant or 
focused on ourselves.

Our personality captures the most human 
characteristics of the UnitingCare brand. 
These traits define how we look, and give shape 
to the way we speak in every communication.

UnitingCare 11



Since the early 1900s, we’ve been helping people 
across Queensland and the Northern Territory 
live life in all its fullness.

Today, we’re a courageous and 
creative health and community 
services provider and one of 
the largest charities in Australia. 
Connecting with people in every 
corner of our community from 
Coomera to Katherine, we’re here 
to help address some of the most 
pressing social issues faced by 
our communities.

What we do
Every day we’re engaging with people 
from all walks of life. Through our 
accessible services we’re committed 
to empowering older people, those 
living with a disability, people 
requiring health care in hospital or 
at home, Aboriginal and Torres Strait 
Islanders, children and families. 

Our focus is on meeting people 
where they are and walking alongside 
them to achieve positive change 
and growth. 

Built on compassion
Our connection with the Uniting 
Church means we’re an organisation 
built on compassion. You’ll see it 
in our 17,000 employees and more 
than 9,000 volunteers. Each year, 
we work with 430,000 individuals, 
families and communities in over 
460 locations. 

We never stand still, adapting to stay 
ahead of an ever-changing society and 
confidently speaking out for fairness 
and justice. In partnership with clients, 
communities, governments and 
other providers, we deliver services 
characterised by innovation 
and wisdom. 

At UnitingCare, we strive to help 
the people we serve experience 
life in all its fullness.
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Our shared values are fundamental 
to our brand and the work we do.

We never stand still, adapting to 
stay ahead of an ever-changing 
society and confidently speaking 
out for fairness and justice and 
delivering services characterised 
by innovation and wisdom. 

Compassion Leading 
through 
Learning
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Our brand is at the heart of everything 
we do. Much more than our logo and the 
fonts and colours we use, it’s the thoughts 
and feelings UnitingCare sparks in others 
when they come into contact with us. 
It’s how we look, but it’s also how we 
act and talk.
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For full brand stories plus  
helpful brand tools and guides,  
visit our online brand portal 
Marketing Central.
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Everyone across UnitingCare plays an 
important role in helping us to build a strong 
and recognisable brand. Thank you for being 
a custodian of the brand – for protecting, 
supporting and communicating our brand 
clearly and consistently in everything we 
say and do.

Together we’re making a real difference 
in the lives of those who need it most.

You’re at 
the heart of 
our brand.
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Proudly representing
Blue Care | Lifeline | ARRCS | The Wesley Hospital | Buderim Private Hospital 
St Stephen’s Hospital | St Andrew’s War Memorial Hospital




